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3. ALSAL 7l 240t ZatRE HEA SPA SPA brands have shown significant growth since they
BiE HAOIE At EHN were first introduced in Korea, and in addition to global
31. 22YH SPA EHE= HALO|E AHHEA brands, domestic-born SPA brands continue to grow in
32. =L SPA HZHE HALO|E AlHE4Y Korea. This study aims to present a useful method of bas
33 A2 ZE 49 25laE BAM AD| ic classification in developing a fashion brand e-commerc
4 ZE e website. This study’s methodology first summarized th
2 Do e User Experience factors and Culture Code’s theoretical

background by researching literature and analyzing webs
ites of selected highly recognizable SPA brands in Korea.
For this study, the website cases of overseas global SPA
x 2 brands H&M, ZARA, Uniglo, and domestic SPA brands
8 Seconds, SPAO, and TOPTEN were analyzed based on

SPA Bll=s sl 9] o] F 5818k IS olof L, User Experience factors and Cultural Code elements. The

A4 22 Bds oo S| ejde] SPA BA=E7H4] A following results were obtained by analyzing six SPA br
& sk FAloIth 2 AT H32 i SPA HHl= and case studies with the user experience factors and cul
o]AH 22 AL E Jte] 9lo] 8¢ 712 T WS A ture codes as a website analysis tool. First, Global Brand
A= g B e wilon WA AT ZAE uses Active Culture Codes and emotional, functional elem

B3 ALEA AY Q2o BalFso] ggk o] 24 WAL A ents. Second, the common factor is the use of General Cu

PA HAE Fo] OAE7} o HAEE Iture Codes and the comparison with the product selectio
n by the product’s visual experience and information clas
sification. Third, e-commerce websites could be divided

3 s BH=9l ARA, Uni ) . . .
#14 sief 3= SPA &M, z Unialost = into "Product-oriented Websites’ and 'Image-oriented W
] SPA BA=91 8 Seconds, SPAO, TOPTEN?] $iX}o]E

ebsites.” The user experience factors and cultural code an
iQ} FIlmEE Vo g BAEY

g7 A Lk BHTES A

alysis tools outlined in this case study are expected to be

-

a useful method of classification in developing e-commer

%?& 44 i< = A 24E S v 22 ce websites. Therefore, a follow—up study is necessary to
AE =&Y AA, 2 BdsE 84 Filas measure the experience of the users. Therefore, this stud
A 7594 ALgeEta gt B4, 3% 94E duk y is expected to serve as an essential basis for e-commer
Lalme Abgal A E) A7 APy AR | o3 A ce website research as a valuable analysis tool.
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