My Design Life
As a Design Artist
As a Design Strategist



21st Century

Design Strategi )

Economy New Order
Client Branding
Logic & Planning

20th Century

Consumer Behavior

Visual Communication Desig )

Economy Multi-Structure

Client Individual Style

Graphic Designe ) Concept

Communication

Economy Poly-Structure
Client Individual Style
Graphic Artist ) Concept
Economy Mono-Structure

Client Individual Style









Human Cognition
Process

Client

Perception
Process
of Information

Experience

(o ) { wormatan ). (fooveige ) {_imligerse )

Stimulus Understanding Target

(__nformation ), = {_Communication )} __ A Interpretation )

Vision
Hearing
Smell
Taste
Touch

VI (visual identity) VIwith EI (emotional identity)

Before Now

ci:mi/i/ VI or-m/i/ VI (EI)



Total Design System

Street Name Signs
Building Number Plates
Information Signs
Area Directory
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