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Design Scientist

“Design Scientist” is a new type of designers who treats designs as 
important elements for the economy, society and culture of the 21st century.
Because the fundamental value of design is communicating 
visual sensitivities, and at same time, it has a logical value as 
communicating a message and its function. Therefore, one must able to 
conduct methods to utilize a logical and linguistic intellectual system 
during design development phases. The “Design Scientist” is a designer in 
21st century who has that Design Abilities.

Introduction
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Design Scientist

Design can express the brand and impress the consumers. Today’s consumers are becoming “Active” not “Passive.
” To express a brand to these Active Consumers, more than ever, designers must act as a 
brand strategist who must consider to utilize consistent design solutions adequately to impress the 
consumers with the physical form. Therefore, I see no boundaries between designers and design 
managers. Designers must have knowledge to fortify the design solution to compete in the battle of 
recognition, a competitive marketplace. Design Managers must understand “Good Designs” and able 
to incorporate an appropriate design for branding/marketing strategy.

If the designs in 20th century are considered artistic intuition because there were less competitive market and unbala
nced world economy, the designs in 21st century are based on the artistic and analytical logic 
because the marketplace is very competitive and world economy is evenly spread throughout the world. Hence, I bel
ieve today’s designers should have the following qualities:
• Able to include empathy for the consumers and culture
• Able to distinguish design styles and cultures
• Able to control design solution as a sustainable design or an ephemeral design
• Able to formulate a relationship between verbal and visual communication
• Able to write and represent strategic plans and contents
• Able to transcend a marketing strategy to design applications
• Able to manage time and duties

With these qualities, designers and design managers work together as a team to create, manipulate, 
maintain, constrain, and express the strategic designs to the complicated consumers.

- A Statement wrote for “Design Management”, Published by AVA Publisher, UK
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Exercise

Problem: 
Street Life in Daegu

Explanation:
Streets are made by people, for people and cars.
We walk or/and drive on streets.
We unconsciously influenced by the street environments.
These street environments are unique that they create 
Division [living, territory, and users]
Culture [buildings, colors, signs, and public structure] and
Localization [unique communication].

Problem Solving: 
What is unique about the streets of Daegu

Process:
1. Form small teams: 3-5
2. Utilizing Conceptor Methodology to create your team’s concept
3. Walk on the near by streets and take photos to express your team’s concept
4. Pick an image and download selected image 
5. Power point preparation: add your concept statement with an image
6. I will organize slides
7. Show self-guided slide show
8. I will upload the collaborated final project
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End of
Part 1. Conceptor & Visual Formalization

Break Time: 20 minutes
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